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ABOUT US

4CHOG Liquors is a distinguished retailer of premium
imported wines and spirits, strategically located in the
heart of Owerri, Imo State. Established in 2022, the brand
was founded with a clear purpose: to redefine luxury
liquor retail by offering only authentic, world-class
alcoholic beverages to a refined clientele.

At 4CHOG Liquors, every bottle represents quality,
prestige, and a commitment to excellence.
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** COMPANY INFORMATION **

**BUSINESS NAME: 4CHOG LIQUORS
**BUSINESS ADDRESS: NO. 23 EREKWERENWA
SEREET, OWERRI, IMO STATE, NIGERIA

**YEAR ESTABLISHED: 2022
B " NATURE OF BUSINESS: RETAIL &
TRIBUTION OF IMPORTED WINES AND

ettt B SPIRITS
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We offer an exclusive selection of 100%
imported alcoholic beverages, including:

OUR COLLECTION % Luxury Red & White Wines
“*Rose, Sparkling Wines & Champagne

“*Premium Whiskey

r;,'-"'l & ""'v-v‘_,_-‘-} Al ‘/ — l
?},}?;”“‘”' T~ “*Cognac & Brandy
oy N a M
" ’:’VOd ka

% Gin

o3 Rum

+Tequila

“*Other high-end spirits

Each product is carefully sourced to meet
international standards of authenticity, taste,
and excellence.
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4CHOG LIQUORS has cultivated a distinctive brand identity centered around artisanal craftsmanship and premium quality. The brand combines traditional distilling techniques with modern innovation to appeal to discerning consumers seeking authenticity and excellence. Recent market research shows that brands emphasizing heritage and quality craftsmanship have experienced a 12% higher consumer loyalty rate compared to generic labels.
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**OUR MISSION**
**OUR VISION**

* To provide access to **original, premium
imported wines and spirits** while delivering a
refined customer experience built on trust,
quality, and professionalism.

* To become a **leading luxury liquor brand in
Imo State and Nigeria at large**, recognized for

authenticity, sophistication, and exceptional
service.
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4CHOG LIQUORS is committed to integrity, sustainability, and customer satisfaction. The mission focuses on producing exceptional spirits while minimizing environmental impact through eco-friendly sourcing and production methods. According to industry sustainability reports, 68% of consumers are more likely to purchase from brands with clear ethical commitments, reinforcing the importance of these core values.

Image source: Microsoft 365 content library



**CORE VALUES*+

_LENCE: PREMIUM STANDARDS IN PRODUCT A
' SERVICE y

PRACTICES

CUSTOMER EXPERIENCE: PERSONALIZED A
PROFESSIONAL SERVICE

CONSISTENCY: QUALITY YOU CAN TRUST, E




TARGET AUDIENCE
AND MARKET
POSITION

Upscale Target Audience

ACHOG targets affluent consumers seeking exclusivity and premium
experiences.

We proudly serve:

¢ Adult consumers (21+)

*  Wine & spirit connoisseurs

% Event planners & luxury event hosts.

*  Hotels, bars, lounges, nightclubs & restaurants

%  Corporate organizations

% Individuals celebrating life's finest moments

% Liquor stores and distributors
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The brand primarily targets upscale consumers aged 30–50 who value exclusivity and premium experience. Market analysis indicates that the premium spirits category is growing at an annual rate of approximately 7%, driven by increased consumer willingness to pay for high-quality and authentic products. Positioning itself in the luxury segment, 4CHOG LIQUORS competes directly with established boutique distilleries and imported brands.

Image source: Microsoft 365 content library



WHY CHOOSE X

% Curated selection of premium

4CHOG LIQUORS imported brands

% Guaranteed authenticity
»  Competitive luxury pricing
»*  Prime Owerri location

% Professional and discreet service

®* International partnership

Strong distributor and retailer
relationships
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BRAND IDENTITY

< Brand Name: 4CHOG Liquors

< Brand Personality: Bold, refined, and
trustworthy

“ Packaging Style: Modern, elegant, and eye-
catching
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4CHOG’s portfolio features signature spirits including aged whiskey, botanical gin, and limited edition rums. Each varietal is crafted using unique ingredient blends and aging processes, appealing to a range of consumer palates. Category trends show premium whiskey sales growing by 9% annually, signaling robust demand for signature offerings of this type.

Image source: Microsoft 365 content library



MARKETING &
DISTRIBUTION
STRATEGY % Retail and wholesale distribution

“Strategic partnerships with bars and clubs

v

“*Promotional events and tastings
“*Digital marketing and social media campaigns

»*Influencer and brand ambassador
collaborations.
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Each product is differentiated by distinct sourcing of raw materials, artisanal distillation techniques, and exclusive aging environments. For example, the whiskey is matured in locally sourced oak barrels, enhancing complexity. Consumer feedback data indicates that unique production stories and terroir-driven flavor profiles can increase perceived value and willingness to pay by up to 15%.

Image source: Microsoft 365 content library



COMMITMENT TO
RESPONSIBILITY

4CHOG Liquors upholds a strong commitment
to responsible alcohol consumption and full
compliance with all legal and regulatory
standards across the global alcohol industry,
ensuring every bottle is securely sealed and
protected for safe enjoyment.
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The packaging incorporates elegant glass bottles with minimalist labels, designed to convey sophistication and premium status. Eco-conscious packaging materials are also employed to align with sustainability values that resonate with 54% of spirits consumers. The branding strategy integrates both modern aesthetics and traditional motifs to balance heritage with contemporary appeal.

Image source: Microsoft 365 content library



RETAIL AND ON-PREMISE PARTNERSHIPS
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*Expanded Brand Presence

Strategic partnerships with premium retail
outlets and high-end bars significantly
broadened brand availability.

* Collaborative Marketing Initiatives
Co-branding efforts and promotional
activations boosted overall brand visibility and
generated incremental regional sales.
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Strategic partnerships with premium retail chains and upscale bars have expanded brand availability by 40% in the last fiscal year. Collaborative promotional events and co-branding initiatives have enhanced visibility, driving incremental sales. Industry benchmarks show that on-premise placements contribute up to 30% of overall revenue for premium spirits brands.

Image source: Microsoft 365 content library



SALES TRENDS AND
GROWTH METRICS

Presentation title

*» Expand global distribution channels

s Enter new regional and international markets

* Enhance brand visibility and customer loyalty

** Invest in sustainable manufacturing and eco-friendly packaging

+ Develop and deliver exceptional premium wines and spirits

% Consistent Sales Growth

% Customer engagement metrics: Increased average order size
and higher repeat customer rates drive improved sales
performance.

% Seasonal Sales and Analytics: Seasonal sales spikes align with
promotions, supported by data analytics refining sales

strategies
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Campaigns focus on storytelling around craftsmanship and exclusivity, utilizing both traditional print and emerging digital channels. Recent promotional efforts increased customer engagement by 35%, with influencer collaborations generating notable social media traction and expanding brand reach in target demographics.

Image source: Microsoft 365 content library



DRIVING 4CHOG
LIQUORS TOWARDS A
BOLD AND
SUSTAINABLE FUTURE

Strong Brand Diverse Product Growth and Sustainability Focus
Identity Portfolio Expansion

4CHOG Liquors has 4CHOG offers a variety of Robust sales growth and Embracing sustainability
marketed a unique and liquor products catering to strategic plans position the practices ensures long-term
highly recognizable range of different tastes and Business for future market success and responsible
authentic merchandise that preferences. expansion. market presence.

resonates with a broad

audience.
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In summary, 4CHOG LIQUORS stands out with its strong brand identity, diverse product portfolio, and innovative marketing efforts. Coupled with robust sales growth and strategic expansion plans, the brand is well-positioned for continued success. Embracing sustainability and long-term vision will ensure 4CHOG LIQUORS remains a dynamic force in the spirits market moving forward.


CONTACT INFORMATION

4CHOG Liquors +2349028219263

Email Address: 4chogliguorstore@gmail.com

Website: [Insert Website]

Social Media: [Insert Social Media Handles]
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